


A forum for cross-border high-tech
education. We connect learners,
educators, and innovators across borders
to empower global talent with cutting-
edge skills, transformative experiences,
and collaborative opportunities that shape
the next generation of technology leaders.

Brand Promise TheBridge



Advisory
Supportive
Approachable
Clear
Confident

Brand Voice TheBridge



Final Logo TheBridge



"b" as a container

“b” stands for both Bridge
and also acts like a con-
tainer that holds the lotus
— symbolizing education
nurturing growth.

Open book symbol

The bloom/book sug-
gests transformation
and represents connec-
tion abstractly.

Typography
Lowercase “the bridge” creates an
approachable and modern. It uses a

clean, sans-serif, geometric — giving
a sense of clarity and professionalism.

Lotus bud/receptacle

A focal point and visually
it “reaches up,” like aiming
higher.

Lotus bloom
Rooted in Indian cul-

ture, evokes ideas of
knowledge blossoming,

Logo Elements

TheBridge



The minimum reduction of The Bridge logo should be no
smaller than .625” (775 pixel) square (excluding tagline) for any

Web-based usage. 75 pixels/.625in

___________________________________________________________

The logo should have a clear visual separation from all E ;
other elements, including headlines, text, imagery, and the o
outer edge of the document or applications. When using the v
complete logo, graphic elements should remain at least one- Lo
half the width of the boxed logo from the logo on all sides. : E

__________________________________________________________

Logo Treatment TheBridge



#00AEE7

#170868

#29579E

COLOUR LANGUAGE

Light Blue (Cyan)

Fresh, youthful, energetic. Signals new beginnings, openness, and
optimism.

Dark Blue (Navy)

Stability, trust, authority. This anchors the brand, giving it a seri-
ous, professional edge .

Gradient Choice

It shifts from a lighter cyan to a deep navy. That creates a sense of
movement and transition

The gradient makes the logo feel dynamic instead of flat.

It balances approachability (light blue) with credibility (dark blue).
The blend also suggests progression — moving from one state to
another, which ties nicely to the idea of bridging opportunities
across countries.

Colour Scheme & Typography

TheBridge



PRIMARY TEXT
Primary Text

Avenir Black

Body text: Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute
irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit

Avenir Medium

Typography

TheBridge



+1 415 936 3747
gsingh@inthebridge.com

address place holder

the
@idge

GURMUKH
‘SINGH

Managing Director

9 +1415936 3747
4 9singh@inthebridge.com

N

Letterhead & Business Cards TheBridge



Social Banners TheBridge



Title/
Head

Sub-|

Ing

eading

Lorem ipsum dolor sit amet, consectetur adip-
iscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad min-
im veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo conse-
quat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla

Sub-Heading

Social Media

TheBridge




PowerPoint Presentation TheBridge






